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Purpose of the article

» Due to demographic developments and the upcoming change of
generation, companies will face the difficulty of inspiring qualified
employees in the future. This creates numerous challenges for
external personnel marketing. The overall goal of this paper is o
contribute to the current state of research on the challenges of
personnel marketing in the future.



Introduction

A need-oriented employee acquisition
Generational cohorts
Generation Y vs Generation Z
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Demographic changes
» Population size

» Population aging

» Personnel marketing



Methodology

Questionnaire survey

283 respondents - Y (45.58%) and Z (54.42%)

CAWI method (Computer Assisted Web Interviewing)
Likert scale - not suitable/very suitable
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Index — expresses the degree of protrusion or backwardness in a
given sample

» Index=(nijxn)/(n.jxni.)



Results - Classic tools
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Results - Classic tools
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Results - Offline measures
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Results - Offline measures
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Results - Online measures
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Results - Online measures
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Results - Online measures
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Discussion

» The classic tools » The offline measures
» Print job advertisements » Personal recommendation
» Digital job advertisements » Cooperation with schools
» Videos » Talent pool
» Top employer ranking. » Job fair

» Online measures
» Company's career website
» Career blogs

» Social Networks (Facebook,
Instagram, LinkedIn, and Twitter)

» Rating platforms



Thank you for your attention
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