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The Story about the Holy grail…
The Holy Grail is a treasure that serves as an important motif in Arthurian

literature. Different traditions describe it as a cup, dish or stone with
miraculous powers ...



Q: Did you ever try to google your name, 
or the name of anyone else?



OMG :-)



From Sentiment Analysis to
Advanced Sentiment Analysis



Reputators or Reputation Determinants :

and so on and so on...



And our TOR :-)



Aim: Quantify reputation
Object: World’s Top 10 

Family owned businesses 
(Five of each side of the Atlantic) 



Team Europe



Team USA





...in simplicity, a lot of data



Results:

No. Subject 
ASA 

score 
(%)

FC 
score 
(%)

TC 
score 
(%)

YC 
score 
(%)

IC 
score 
(%)

Number 
of pages 
indexed 

by 
Google 
(in M)

TOR 
score 
(%)

TSMC 
score 
(%)

Brand 
Value 

(in 
MM/B 
USD)

1. BMW 33.54 10.10 4.95 11.14 10.18 2,320 13.98 9.09 41.44

2. Nike -
38.06 16.69 19.32 13.79 39.73 1,780 10.30 22.38 32.38

3. Louis 
Vuitton

-
16.77 11.69 17.98 4.30 14.69 323 6.38 12.16 32.22

4. Chanel 47.09 11.11 31.77 16.76 15.40 766 24.43 18.76 22.13

5. Hermès 69.02 1.61 0.18 1.17 3.93 478 15,.8 1.72 17.92

6. H&M 64.50 18.69 20.17 26.03 13.85 303 28.65 19.69 16.35

7. Budweiser 4.52 7.38 0.46 2.19 0.18 27 2.95 2.55 16.02

8. Ford 14.84 7.86 2.94 22.61 1.55 3,450 9.96 8.74 14.33

9. Dell 58.70 6.26 1.75 1.78 0.32 2,420 13.76 2.52 9.09

10. Jack 
Daniel's 28.38 8.60 0.48 0.23 0.18 26 7.58 2.37 6.35
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Europe vs. US

53%47%

EU vs. US Brands- FB followers

EU

USA

59%41%

EU vs. US Brands- YouTube 
subscribers

EU

USA

59%41%

EU vs. US Brands- YouTube 
subscribers

EU

USA

58%42%

EU vs. US Brands- Instagram 
followers

EU

USA



Europe vs. US

Brands

Facebook
Tribe

(n)

Twitter
Tribe

(n)

YouTube
Tribe

(n)

Instagram
Tribe

(n)

No. of pages 
indexed by 

Google

Brand Value
(MM/B USD)

EU SUM
107,070,672 31,227,427 5,386,000 145,531,320 4,190,000,000 130.060

USA 
SUM

94,159,396 10,381,233 3,681,300 105,170,002 7,703,000,000 78.150

EU AVG
21,414,134 6,245,485 1,077,200 29,102,664 838,000,000 26.010

USA AVG
18,831,879 2, 076,247 736,260 21,034,000 1,541,000,000 7.710



Let's go back to the introductory question of the
study

How? 

How to quantify reputation



...thought experiments

1% TOR could be equal
to $ 1 billion in terms of 

brand value



Thank you for 
your attention

contact: frank.pollak@acuityeng.com
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